
Social Media changed the way introverts engage. 

 

Abstract 

The purpose of this paper is about how social media such as Facebook, 

Instagram and so on has changed the way introverts engage. In the online world, 

the user has the ability to take on any identity that they want and it can be one 

that is massively different from their real life self. In turn, introverts would feel 

more comfortable to be social. It becomes a tool that helps them be social and 

change how they engage with others. This paper will also bring forward the fact 

that introverts behave differently online compared to extroverts. Additionally, 

online communities plays a big role in this change and they are where introverts 

would go to fit in. Face-to-face interactions is not a problem for them despite the 

lack of it on social media but instead it can help make it easier. They are able to 

have a social life online while setting boundaries for themselves in order to not be 

overwhelmed. 
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Introduction 

Every day, one is required to be social whether it is to do a presentation at work 

or something as simple as ordering food at a fast food restaurant which might be 

a nightmare for certain people. First of all, there are two types of people: 

introverts and extroverts. Of course, there are different variations of it. Extroverts 

are people who would generally be outgoing and be comfortable in big groups or 

are more comfortable to speak out. They feel better in groups while an introvert 

would prefer recharging alone and they can attain this level of aloneness while 

still being able to be social. According to a book review by Sean Schat (2012, p. 

111), “…introversion is more about one’s response to stimulation, including social 

stimulation. While extroverts thrive on stimulation, introverts tend to be more 

stimulus-sensitive, and therefore can be easily over-stimulated.” However, it is 

possible for a person to be both and they are called ambiverts. Nowadays, with 



how technology had evolved, social media became a huge part of people’s lives. 

It is a tool that would be used to connect with friends and family or for work 

purposes. This paper will explore the ways introverts engage in terms of what 

kind of identity they show and how they perform certain tasks such as starting a 

relationship while including the theory of third space. 

 

Introverts have control over their online identity. 

On social media, one has the ability to choose their own identity and this 

becomes useful for introverts. According to an article by Zhou, Xu and Zhao 

(2018), on common sites like Twitter and Weibo, millions of people have 

digitalized and virtualized themselves, providing data including everything from 

demographics, status, and emotions to activities. It is difficult to pinpoint how 

people engage online because of how complex humans are and the fact that 

there are different kinds of introverts from the type that everyone knows as 

simply being shy to more extreme levels. However, unlike real life, one is able to 

manipulate their identity and control to a certain extent how they would be 

perceived by others through online personas. Such online identities can be 

normal, thorough, long-term, and impartial fingerprints of vast communities of 

people, making them potential proxies for sorting out individual personalities 

(Zhou, Xu and Zhao, 2018). 

 

Being in the online world, the user chooses their identity and so they can choose 

what they want to be called and what appearance they want to have. For 

example, on Instagram, the user creates an account under a nickname and uses 

pictures of dogs as their profile picture. According to an article by Moore, Barbour 

and Lee (2017, p. 4), this type of online persona is called the performative 

dimension and they argue that “to present a publicly mediated persona, we must 

perform our identity, our profession, our gender, and effectuate our tastes, 

interests, and networks of connection, through activities like commenting on 

posts, liking other’s contribution or framing a selfie.” The article also brings 

forward another kind of online persona called the public dimension which is to 



present one’s real self as their online persona. It is sort of the official version of 

themselves. In this case, one would use their real life and real face. An example 

can be about Tinder. The introvert is able to create their profile to their liking and 

be their real-life self. No one would judge them as all they can do is either swipe 

right or left. If it is a match, then the introvert might have a chance at love as the 

other person most likely have a lot in common with them. Both dimensions are 

often used by celebrities on social media. 

 

The behavior of introverts online is different from extroverts. 

On social media, an introvert would already behave differently as compared to 

extroverts but their behavior is still outside their comfort zone. A study was done 

by Zhou, Xu and Zhao (2018) to see if extroverts tweet differently compared to 

introverts in Weibo which is a social media in China. The questions ranged from 

how they tweet to how they act online in terms of online shopping. It was found 

that introverts, particularly during the day, post more frequently than extroverts. 

Extroverts, on the other hand, travel to various cities rather than remaining in the 

same one as introverts. Furthermore, the authors found that a small percentage 

of introverts may try to disguise their loneliness by tweeting from a variety of 

locations. Introverts love retweeting news, while extroverts enjoy sharing music 

and selfies. Extroverts address friends more often than introverts in online 

conversations, suggesting greater social vibrancy. Moreover, according to an 

article by Harbaugh (2010), studies were done to determine the ways personality 

have a play in social media use. It was found that introverts are more effective in 

social encounters online, find it easier to articulate themselves online, and 

therefore enjoy it. This is because introverts tend to be able to monitor how much 

social contact they expose themselves to, and the internet provides them with 

that opportunity. Harbaugh (2010, p. 73) found through the research that 

“Facebook has been described as the “ultimate communication platform for 

people who are more introverted because they can be connected with their own 

world online and be by themselves at the same time.””  

 



Online Communities help introverts to fit in. 

On the Internet, introverts can come across all kinds of communities where they 

can meet people with the same interest and so fit in. This is where the theory of 

third space comes in. It was a concept that was brought forward by sociologist 

Ray Oldenburg in his book ‘The Great Good Place’. In an article, Potter and 

McDougall (2017), “described variously as a ‘not school/not home’, as the 

halfway house of museum education or an after-school club or similar, and even 

sometimes as a metaphorical space which can be created out of sensitive 

pedagogy…” Essentially, they are public spaces on neutral land where people 

can meet and communicate. Third places, in comparison to first and second 

places that is home and work, encourage people to set their worries aside and 

actually enjoy the company as well as interaction around them. It is a space other 

than home or work. For instance, it can be libraries, parks or, in the case of the 

online world, it can be online forums. According to a book by Kahnweiler (2013, 

p. 14), “introverts have great ideas that go unheard” and they can come up with 

great ideas in group settings, but they cannot seem to find a way to share them. 

The third space helps introverts to share their ideas and they would be accepted 

without judgement as it is a space for equals. They are able to break through 

their shell of timidity and anxiety while being surrounded by people who 

understands them. 

 

However, it is possible for people to say that social media would make it harder 

for one to have a face-to-face conversation especially for introverts, but it is not 

the case. According to an article by Spradlin et al. (2019), several studies were 

done about whether social media facilitate face-to-face relationships, and these 

findings indicate that nervous attachment, or the fear and expectation of being 

rejected, is related to increased usage of Facebook and social networking sites in 

general, although the role of different attachment types in the relation between 

Facebook use and face-to-face contact is still unclear. Basically, those studies 

had shown that face-to-face encounters are not replaced by social media use, 

and that can also lead to more time spent engaging in face-to-face interactions. 



Spradlin et al. (2019), also adds that, in general, studies suggest that Facebook 

usage is linked to extraversion, and that social networking sites in general can 

help people who are less socially adept feel more related to others. For example, 

an introvert can meet and interact with someone online and after getting to know 

them they can decide to meet up in real life. When they do meet up, the introvert 

would be more comfortable and more social as they already know that person 

and might even trust them. 

 

Introverts can set boundaries. 

Social media is a great way for introverts to be themselves, open up and make 

friends but with the wrong kind of boundaries it can be suffocating. Kahnweiler 

(2013) also states in the book that social media such as Facebook put a lot of 

pressure on people to share their inner self with the rest of the world. Introverts, 

who want to get to know others before baring their soul, would find the lower 

privacy boundaries unsettling. Introverts, who are especially thoughtful social 

media consumers, may be ahead of the curve. They have been attracted to 

social media because it helps them to build on their strengths while still improving 

communication. According to Harbaugh (2010), they would try to act more 

extroverted online which is being more outgoing. Introverts can build and reinvent 

their identities in a variety of ways on the Internet, something that the average 

person cannot do offline. However, it would only drain their energy so it is not the 

approach that they should take. They can choose to get to know people slowly by 

setting boundaries for themselves. Social media provides features that can let 

the user choose who they want to see the things they share online. For example, 

an introvert can set their privacy setting to friends only so that only people they 

trust would be able to see it. Moreover, Instagram has this ‘close friends’ feature 

for stories and the introvert can choose exactly who they want to see their 

stories. 

 

 

 



Conclusion 

On a final note, it is clear that social media changed how introverts engage and 

they themselves have changed with the constant rise of technology. In the online 

world, one is able to have an online persona and introverts can take the type of 

persona that is the performative dimension which means they can use names 

other than their real one and take on a different identity. There is also the public 

dimension where they use their real identity. It all depends on their personality 

trait. Introverts are better at interacting online because they are able to monitor 

how much social interaction they get. They are more comfortable online and so 

interacting on the web on communities that fit their hobbies and personality which 

brought forward the theory of third space as it is a concept meaning where they 

would be treated as an equal. In addition, it is found that social media can 

actually help them to better at face-to-face conversations and so, in turn, be able 

to have real proper relationships with certain boundaries that they can give 

themselves which can be easy with the privacy settings that social media 

provides. Since there are different types of introverts and different levels for each 

person, there are limitations in finding out how much social media changed them. 
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