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Due to the rapid innovation of social media platforms introduced into the twenty-first century as an invention of the recently developed world wide web or commonly referred to as web 2.0, this form of media convergence acts as a technological breakthrough combining outdated sources of media networks with new foundations of media creating a remediation of interesting and pre-existing content and entertainment (Papacharissi, 2011). Papacharissi (2011; Guidry et al, 2014) state these online social media networks provide its subscribers with a vast range of possibilities to immerse themselves in functions of interactivity and participation with other online users, this accounts for over 6.7 hours of social media weekly (Song, 2015). Facebook has been a frontier for these ground-breaking networking sites as Papacharissi (2011) perpetuates that the attraction of these social media sites is due to the facilitation of the online web persona that Facebook encourages such as implementation of content sharing (both images and videos) attaching and establishing customized tags and comments onto other subscriber’s profiles which further encourages its subscribers to inaugurate together and customize towards similar interests. Song (2015) explains that numerous functions of Facebook include developing an identity that enables the stimulation of personal opinions, new foundation of old and new existing relationships as Facebook as a social networking sites further accounts for rapid growth for social media as an excellent source of collaboration and marketing as subscribers are influenced to act on pre-existing knowledge, their behaviour and attitudes towards a certain event or situation as the online social networking sites provides peer-to-peer, interpersonal and corporation communication (Guidry et al., 2014; Papacharissi, 2011; Song, 2015). Therefore, Facebook is pivotal for the innovation of online social networking platforms as the limitless functions of these platforms contribute to the construction of social change, a mechanism of collaboration and a tool for broadcasting. 

Yannopoulou et al (2019) states that emergence of social right movements can be explained as large amounts of individuals with similar contrasting opinions and interesting collaborating together and integrating together in order to form a revolution or movement against unjust social servants, and false accusations of knowledge and passing them of as the only truth, this social identity is critical in modern society for justice to occur as majority of the population have access to the one or more social media platforms and the many functions it provides it users (Song, 2015). This construction of a web profile as one of the many abilities enables the establishment of communities with similar opinions and interests on these many platforms to unite and connect, these applications also account to the encouragement of personal content such as images, videos and personal opinionative posts (Piller et al, 2012; Song, 2011). Guidry et al (2014) introduces the of situational theory of publics which is described as influential and persuasive communication technique that ultimately has the reach to influence behavioural change in society which further develops into active levels of information seeking that demonstrate that if consumers are intrigued or fascinated, they will extend in effort and research to discover information which is otherwise known as problem recognition (Guidry et al, 2014). Problem recognition is defined by researchers (Guidry et al, 2014) as the initial received moment an individual recognises there is a dire need for an issue to be resolved, this issue is exemplified as it encourages a public sphere of communication in which the social dynamics are moral and just (Reuben-Shemia, 2017). Researchers explain that an increased means of communication between larges audiences and anonymous groups result in a likelihood of greater support in consumer behavioural change and advertisement as views have alternated to perceiving social change as the morally right construct (Guidry et al, 2014), actions that have resulted due to social change are invoking protests, ethical boycotts and attending mass activist movements (Yannopoulou et al, 2014). Promotion of political movements is crucial as these social platforms such as Facebook provide a healthy and appropriate approach that construes the activism as a legitimate, desirable and educated source of participation (Reuben-Shemia, 2017; Graham & Meikle, 2018). 
Co-creation and collaboration are an ongoing and active process that incorporates the features of online and social implementations where the main objective is to utilize the audience’s needs, wants and expectations of the new media applications or updates within the online networking application (Piller et al, 2012).  Song (2015) demonstrates that social media applications such as Facebook expedite these features onto this network, such features of comment-tag to encourage the promotion of conversation/topics whilst sponsoring direct communication between individuals and organizations and allowing users the ability to archive posts and messages for later review as interactivity incorporates the ability to construct and develop an online web persona that utilizes the rapid innovation of the mass communication over the social platforms (Papacharissi, 2011; Guidry et al, 2014). Guidry et al, (2014) states that Facebook provides an excellent opportunity to heighten levels of interpersonal communication which has been proven as the most successful technique of communication between platforms when influencing moral behaviour and attitudes, these valuable relationships enable users within these platforms to locate other users with similar interests (Piller et al, 2012). It is common for organization to have ties with various groups of stakeholders who are characterized into groups of demographics and issues so organizations and movements can outline which strategic techniques aid in engagement and interactivity (Guidry et al., 2014), among these demographics is the key factor of behaviour and collaboration. Researchers Guidry et al (2014) explain that high levels of collaboration applied to media at its maximum capacity includes participation of commenting, engaging and sharing posts that is defined as information seeking which is the act of individuals processing and actively seeking information regarding an issue/situation or movement occurring within society (Guidry et al., 2014). By raising the level of interest and recognition of an event, it creates a collaborative environment where vocal advocacy is present to help administer social change from a private screen to a large global area attributing to large scale of volunteering, advocating and campaigning (Guidry et al.,2014), this collaborative environment presented the diverse opportunity of shifting power to those in oppression in order to overcome a political injustice, an example of collaboration that inspired social change is the case of the Greece Indignant Citizens also referred to as the IC (Reuben-Shemia, 2017; Song, 2015). The online movement was founded in the early 2010s on a Facebook page after the page received more than 100,000 followers in its initial day of launch about an individual publicly declared his concerns and opinions about the Greek government and its inability to handle the economic downfall, the IC further gathered other likeminded individuals, and anonymous support audiences to surmount the government’s weak advertising and consumption initiatives (Yannopoulou et al, 2019). This evolved into a two-way symmetrical communication where both parties are collaborating and communicating on the interest of their wants, needs and amenities (Yannopoulou et al, 2019; Guidry et al, 2014). This initiative implements that activism is a reoccurring and successful tool employed in society to resolve unethical wrong doings as it is of interest by individuals with a strong sense of moral dignity and the whole of the community as collaboration is acting as the leading foundation of activism and social change (Yannoloulou et al.,2019). 

Online network content is construed as information that is distributed between various different users regarding the context of advice, marketing, education, resources and relationships online (Papacharissi, 2011). Guidry et al (2014) demonstrates that online networks especially Facebook when targeted to a large audience exemplifies the amount of response and audience reach regarding individuals and organizations whilst embellishing the level of competition at a global stance (Piller et al., 2012). The use of the Facebook as a mechanism of broadcasting, provides the limitless opportunities of presenting and promoting social change in numerous ways, one of the many ways broadcasting is used by activists is the ongoing act of altering the power dynamic and hierarchy of those in positions to those in desperate need of help or information (Reuben-Shemia, 2017; Song, 2015). Papacharissi (2011) demonstrates that the use of the remediation of both traditional and advanced news convergence on Facebook educates users on events happening on a global, national and local scale as researchers define mass communication as an essential interpretation which is advertised or broadcasted from a large platform such as Facebook which is later reciprocated by individual and anonymous audiences where the original message is evolved and expanded (Papacharissi, 2011). The innovation of this mechanism in online networks such as Facebook was adopted as the online network media saw a lack of immediacy and credibility regarding news on social media sites, this technique is renowned by users and researchers through the platform as posts regarding global events are able to be accessed on demand as large percentages of the global population are readily able to analyze the text and establish a distinguish an opinion on personal interests, different political manners and issues are apparent in current society (Papacharissi, 2011; Yannopoulou et al, 2019; Piller et al, 2012). Credibility is a crucial aspect in regards of broadcasting as national news is trusted by its audiences to be accurate and reliable with its sources of information and updates of important societal events and movements, users are able to access different posts and pursue further material regarding a certain topic (Papacharissi, 2011), this credibility provides civil right movements as source of diminishing the civil injustices as the media provides an accurate and appropriate representation of the lack of power in play within the organisation whilst educating large audiences/followers on the actions that arose to inspire these movements to occur thus enlarging further discussion to occur on a global scale (Reuben-Shemia, 2017; Song, 2015). 

Whereas Graham and Meikle (2018) explains that online social networking sites promote and encourage the revolution of the current wrong doings in society and on these platforms, they also provide an unsafe and turbulent environment for the organizations and individuals who prioritize their lives around these platforms. Due to the limitation of boundaries and restrictions set on Facebook, dominant and anonymous users are able to segregate and enable specific roles placed on themselves or groups of similar interests that view themselves as the only and correct opinion (Papacharissi, 2011). Social media use and participation is regarded by Papacharissi (2011) as an isolating online activity as users find the addiction to the stimulation which becomes damaging towards a subscriber’s mental, physical and phycological health as participants have resulted in lower status of well-being and social interaction offline and online (Song, 2015). This isolation can create a need for stimulation which users may find in cult-like movements, these movements provide a sense of belonging, employing a sense of communities instead of the violence and chaos that are associated with these groups (Reuben-Shemia, 2017; Song, 2015). The use of this friendly and welcoming movement creates a false sense of community utilizing and idolizes the ideologies of the implements of a cult which in reality are harsh and immoral (Graham & Meikle, 2018; Papacharissi, 2011). Therefore speaking, online networks can create an adverse reaction and spark negative connotations such as hostile variation of social right movements and copycat behaviour whilst promoting incorrect and misleading information in order to gain followers (Papacharissi, 2011). 
In summary of what has been mentioned above, Facebook is indeed pivotal for the innovation of online social networking platforms as the limitless functions of these platforms contribute to a construction of social change, a mechanism of collaboration and tool for broadcasting. Facebook since its introduction within the media has established a foreseeable activism tool as users are encouraged to emerge themselves fully into the world of opinions, tags, comments and posts whilst stimulating interesting and inspiring relationships (Papacharissi 2011, Guidry et al, 2014). Social change is equipped to such platforms as the innovation of various social right movements within many individuals experiencing the same unjust scenarios and wanting to remove such hierarchal shifts in order to have a sustainable and morally correct social environment. Collaboration is an active process that incorporates social aspects of the online and offline implements and utilizes these techniques to encourage activists to move forward and gather larger audiences, an excellent example of this collaboration technique is the Greek movement Indignant Citizens who rallied against the Greek government and their attempts at to uplift the markets in economic strife (Piller et al, 2012, Yannopoulou et al, 2019). Lastly, Facebook acts as a tool of broadcast as large amounts of audiences are attracted to the quick and credible updates it receives, educating large source of individual at various times from what is occurring on different local, national and regional scales whilst alerting the public what is happening in such severe movements (Reuben-Shemia, 2017; Song, 2015, Papacharissi et al, 2019). This paper acts as a resource that defines social change as important construct to overrule the injustices occurring in society as social media as its mechanism and informant. 
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